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What is Marketing? 

Marketing means (...) "the activity, set of institutions, and processes for creating, 
communicating, delivering, and exchanging offerings that have value for 
customers, clients, partners, and society at large.“ 
(American Marketing Association, www.ama.org, retrieved on April 6, 2016) 

Absatz Procurement Production Absatz Distribution 

Controlling, Finance 

Logistics (Supply Chain Management) 

http://www.ama.org/


© MCM 2016 

Marketing Minor Structure 

Overview Minor Marketing, Kim Kötterheinrich, MSc 5 

  Track Winter Semester Summer Semester 

Domain Track Marketing 

• Advanced Market Research 
• Innovation Management 
• CRM and Direct Marketing 
• Sales Management 
• Consumer Behavior 
• Media Markets 
• Entertainment Media Marketing 
• Industrial Marketing 

[Marketing Strategy  
12 ECTS]  

• Brand Management 
• Channel Management 

• Minor Marketing = 18 ECTS 
• Electives: Choose any 3 Electives (3x6 

ECTS) or Marketing Strategy (12 ECTS) and 
1 additional course (6 ECTS)   

• Each semester is divided into two terms 
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